




Published monthly since 1931, ICMJ’s Prospecting and Mining Journal has 
been a leading prospecting and mining magazine, domestically and internationally, 
for over 80 years. Our subscribers represent a cross-section of the mining 
industry: large & small mining companies; equipment manufacturers and dealers; 
recreational, corporate & independent, professional miners; financial advisors, 
governmental & educational institutions; and libraries.

Building a readership of more than 40,000 has involved providing the most 
vital and up-to-date information on all phases of mining—from corporate to 
recreational. We offer articles detailing mining ventures around the world; up-
to-date methods on mining and prospecting; and first-hand accounts from those 
who have dug the trenches & the tunnels. Monthly features include essays on 
mining law, mineral and precious metal investments, a calendar of mining 
related events, and a list of changes in the precious metals market.

The Journal’s advertisers are some of the most loyal in the business and 
continually prove the value and scope of their advertising dollar. Our display 
ads and our Mine Market ads (classified advertising) cover everything from 
heavy equipment to heavy metals; from leaching to large-scale equipment 
manufacturers; new & used equipment dealers and buyers; assayers & 
refiners; geologists and surveyors; real estate and real opportunities. Visitors 
to our web site (www.icmj.com) can read articles from current and past 
issues, get the latest legal updates and precious metals prices, find their 
nearest newsstand, and easily locate equipment and services provided by 
our display advertisers—all of whom receive a FREE link on our web site—or 
by viewing our online Mine Market ads! Web banners of display advertisers 
appear on each of these article and classified ad pages. The world of mining 
is changing...and the Journal is changing with it!

With the reputation we’ve been building over the years, you might expect 
our advertising rates to be astronomical. They are not. The Journal holds to 
the commitment of providing the best advertising for the dollar. Information 
in this media kit will give you an idea of what we’re talking about when 
we say that the value of your advertising dollar is the highest with ICMJ’s 
PROSPECTING and MINING JOURNAL!
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WHO READS US

REGIONAL BREAKDOWN
Western Region: 78.11%—
California, Oregon, Washington, 
Nevada, Montana, Idaho, Utah, 
Arizona, New Mexico, Alaska and 
Hawaii.
 
Central Region: 10.50%—
Wyoming, Colorado, North & 
South Dakota, Nebraska, Kansas, 
Minnesota, Iowa, Missouri, 
Wisconsin, Michigan, Illinois & 
Indiana.

Southern Region: 6.8%—
Oklahoma, Texas, Arkansas, 
Mississippi, Louisiana, Tennessee, 
Georgia, Alabama, Florida.

Northeastern Region: 1.84%—
New York, Puerto Rico, New Jersey, 
Connecticut, Vermont, New 
Hampshire, Maine, Rhode Island, 
Massachusetts.

Eastern Region: 2.75%—Ohio, 
Kentucky, Pennsylvania, Virginia, 
W. Virginia, No. & So. Carolina, 
Maryland & Delaware.

Our largest group of international 
subscribers continues to come 
from Canada with over 50% of our 
international subscription base. The 
next largest group of international 
subscribers hails from Europe—almost 
22%—with a substantial number 
of subscribers from Germany and 
Great Britain. Following Europe is the 
Pacific Rim, with just over 10% of our 
subscription base. Mexico, Asia/Africa 
and other countries in the Western 
Hemisphere comprise the remainder 
of our international subscription 
base.

When you want to reach the 
serious mining community anywhere 
in the world, consider advertising in 
ICMJ’s PROSPECTING and MINING 
JOURNAL!

WHO WE ARE

HERE’S WHAT A FEW OF OUR CLIENTS 
HAVE TO SAY.........
“I should thank you. There is nowhere on the Internet that one can find 
responsiveness...where the person on the other end understands what 
you are saying and takes appropriate action.”  -- Thomas (subscriber & 
classified advertiser)

“Interesting how far a field your magazine goes. Have sent stuff to Russia, 
China, Australia, India, all around the globe. Thanks again.”   --Bud Neale 
(classified advertiser)

“I was checking with accounting, and thanks to ICMJ my sales were five 
times what they were last year. Wow!” Alan Trees, Gold Dredge Builders 
Warehouse (display advertiser)

“Thank you for all your efforts to make your magazine the best in the 
industry.”  -- Shawna Vaughn, Goldlands (display advertiser)

“Dear ICMJ, First of all I feel it necessary to thank and praise the job 
you ALL do in keeping the prospectors and miners informed. Needless to 
say, there is no other publication that is willing and capable of bringing 
this information to us. Keep up the GREAT work!”  --Jason Blackburn 
(subscriber)

“Thanks for adding the website address. By the way, since you added us to 
your referral pages [Equip/Services], we’ve had significantly more traffic. 
THANKS!”  --Ryan DeShon, A&B Prospecting Supplies (display advertiser)

Based on a survey of our readers, 
each Journal is read by 3.75 persons, 
raising our readership to well over 
30,000!

The statistics for ICMJ’s subscriber 
base reflect those who have a paid 
subscription to the Journal. The 
figures do not reflect newsstand 
issues, samples issues, promotional 
or in-house copies. Including these 
additional copies would put readership 
well over 40,000.




